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from easy access to up-to-date information:

• Access sustainability reports and information



The Illustrative Concept

to translate the three pillars of Vision 2030 into a 

collective attitudes that make our journey toward 
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Integrity Act responsibly

Create positive impact

Build partnerships

Make things simple

Push boundaries

Respect

Teamwork

Service

Innovation

Vision 2030

Our purpose
Success Beyond Numbers
We use  in creating a 

 and  future for the 
and  we serve.

To be the  in our 
and  and 

, recognised for  and .

Core values Shared ways of working

Lead in our Home 
markets

partner for our clients 

as a catalyst for socio-

Build a top-tier African 
CIB and Private 
Banking institution by 

Win in the Workplace

mo kapav
In June 2025, we launched Vision 2030. It serves as our 

years to:
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About this report
This report tells you more about the 
Group’s sustainability programme and 
the actions we took during the year 
to deliver on our purpose, Success 

Our reporting scope 
and boundary
This report covers the sustainability 

This report covers the period 1 July 

material events after this date and until 

key performance indicators relate to 

and environmental indicators remains 
comparable to and consistent with our 

Our reporting suite
We produce a suite of annual publications 
tailored to meet our stakeholders’ 

Our Annual Report is our primary 

delivers and preserves value over the 

Our Sustainability Report complements 
our Annual Report and describes the 

the three focus areas of our sustainability 

further unpacks our commitment to 

  Our reports can be accessed at 

Vision 2030 pillars Sustainability programme focus areas Our core values

Vibrant and sustainable local and  
regional economies

Service

Environmental and cultural heritage  

Innovation

Individual and collective well-being 
Respect

Underpinning commitment to  
responsible behaviour Teamwork

Stakeholders Sustainable Development Goals (SDGs) United Nations  
Global Compact

Employees 

        

          

      

      

Shareholders and investors
UNEP FI PRB

communities

Others

Read more in the Annual 

Icons used in this report

Reporting frameworks and standards 



Introducing our 2025 Sustainability Report 1312

Materiality

Assurance 

Feedback

We participate in national and global industry associations and voluntary initiatives to advance 
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An introductory message from 
the Chair of our Corporate 
Sustainability Committee

I am pleased to present MCB 
Group Limited’s 2025 Sustainability 
Report, which illustrates how we 
deliver Success Beyond Numbers 
and highlights our progress against 
our sustainability ambitions. 

Ttransformative shifts that are 

as well as

foundation and commitment to sustainability 

commitment to responsible business conduct 

the broader public with skills 
to reduce plastic pollution and 

in their commitment to climate 

This internal discipline is mirrored in the external 

sustainability areas across the 

will remain the foundation for 

Maya Makanjee

MCB Group Limited

In total, we have invested 
over Rs 90 million in this 

have impacted more than 

Maya Makanjee

MCB Group Limited
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Performance summary
embed sustainability into all we do and shape every action into an opportunity to contribute to success and support the 

Vibrant and sustainable local and regional economies

Rs 7,176
million framework published in October 2024

 sustainable investing 
framework and supported client 

sustainability journeys

Knowledge Hub
Omnicane Ltd to develop a 

Rs 467.4
million

Rs 1,838
million

Environmental and cultural heritage 

16,928 tonnes  

specialised Positive Impact on more 

the Plastic Odyssey
laboratory vessel

299 employees sensitised under ongoing environmental awareness  Sponsored the third 

Charles Proudly invested in arts 
and culture

partnerships with positive 
environmental and social impacts

Individual and collective well-being

  

36.6% Rs 90
million

community and environmental 

impact partnerships

9%
Turnover rate  

57.3%
Internal mobility 

rate 

Rs 126.5
million

357 employees participated in 

Employee Resource Groups

Underpinning commitment to responsible behaviour

sustainability 
impacts, risks and opportunities

Enhanced climate, environmental and 
social risk management approach

our Code of Ethics and Fraud awareness
for employees and communities

Jun 25 Jun 25

Rs’ m

Rs’ Bn

Jun 24 Jun 24Jun 23 Jun 23

14,133

16,045

18,065

1,007
939

830

Profit attributable to shareholders
Rs 18,065m

Total Assets
Rs 1,007 bn

Financial Performance
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Who we are

Banking subsidiaries of the Group MCB Group

Reunion Island
Madagascar

South Africa
(Johannesburg)

Nigeria 
(Lagos)

Kenya
(Nairobi)

United Arab Emirates 
(Dubai)
IFC

France
(Paris)

SeychellesMayotte

Maldives

(Commercial hubs)

Group associate

Credit ratings

Our channels

Domestic market shares of our main subsidiary, MCB Ltd

Domestic credit to the economy Local currency deposits

50%
39%

Sustainability highlights

Deposit ratings

Baa3/P-3 (Negative)

Relates to MCB Ltd

63
Branches/Kiosks

Presence in

11 countries

Wide network of  
correspondent banks

 ~ 100 in Africa

217
ATMs

708,671
MCB Juice subscribers

SEM Sustainability Index and 
awarded an ‘A’

~ Rs 112 billion
Market Capitalisation

~ 36% of SEMDEX1

~ 24,000
Ordinary shareholders 
(individual shareholders 
account for 46.2% of the 
ownership base)

~ 1,900
Preference 
shareholders & 
bonholders 

AAA (stable)

Pertains to the servicing of 
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Accolades

AFRICA

1st

in East Africa based on 
Tier 1 capital

July 2025

10th

Jeune Afrique

November 2024

Leading Regional Bank 
in terms of operating 

income and profitability

Best Regional Bank - 
Southern Africa

Bank of the Year - Africa

Best Custodian in Sub 
Saharan Africa12th

in Africa based on  
Tier 1 capital

July 2025

53rd

in Africa in terms of 
market capitalisation

May 2025

MAURITIUS

571st

in the world based on Tier 1 capital

Best Bank in Mauritius Bank of the YearWinner In the Financial 
Services category

Best Private Bank in 
Mauritius

Best Cash Management 
Bank in Mauritius

    Global Finance Magazine 2025

Best Trade Finance Bank 
in Mauritius

Best Bank in Mauritius

Trustworthy Brand 
I Employer Brand I 

Innovative Brand I Local 
Heritage Brand (2nd)

Best Private Bank I Best 
for Digital SolutionsI 

Best for Discretionary 
Portfolio Management

WORLD
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Our clusters and entities
MCB Ltd is the main subsidiary of the Group. It is headquartered in 

Mauritius, where it consolidated its position as the market leader in 
the banking sector, while establishing itself as a recognised player in 

and services across its client segments as follows:

Private Wealth Management

Corporate and Institutional 
Assists local and international corporates as well as institutional 

  

Retail

Business Banking

overseas banking subsidiaries and associates
commercial hubs to drive 

other business areas and 
ancillary investments

M

Priv

Cor
Assis

Ret

Bus
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At MCB, we believe that true success lies in using 

and resilient future that is not only environmentally 

For more than 188 years, MCB has built a legacy of trust

that our responsibility extends beyond the products and 

drives us to pursue initiatives that 
deliver transformative impact today and 

This report provides you with 
numerous examples of how we live 
our purpose daily

ecosystems and raise awareness 

we apply the same 
holistic approach to social development: 

Our local partnerships are 
complemented by our investment 

Livelihoods 

One of our contributions is directed towards the Nyungwe 
agroforestry project in Rwanda

cultural heritage

source 
of learning, pride and belonging, 
essential to the well-being of our 
society

As a responsible bank turned towards 

important role that fossil fuels play in 
complex energy transition

of deepening our understanding of 
the social impacts associated with our 

This is a critical area of exploration for 

Let us act with courage and compassion because 

Vanessa Doger de Spéville

MCB Group Ltd

A word from our Head of 
Sustainability, Reputation and 
Engagement

we apply the sa
holistic approa

Our loca
comple

Our local partnerships 
are complemented by
our investment of EUR 
5 million in Livelihoods

Carbon Fund 3, 

dedicated to large-
scale projects with 
tangible social and 
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Moving forward on our sustainability journey

2010

our corporate social 

2014

credit line as a

2017

2009

2012
• Adopted

the Equator 

2016

inclusion and 
empower micro-

2018

2008

2012

2019

support of the 2030 Sustainable 

2023

for climate-related and

2021

Ambition Accelerator

2020

2022

published by the 

2024

• Hosted the second edition 

2025

®

• Published our updated our 

• Supported marine biodiversity 
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From Vision to Action: Leadership 
insights on sustainability 
A joint statement from our Group Chief Executive and Chief Executive Officer

we choose to 
act

This is precisely where Vision 2030

Success Beyond Numbers
every transaction as an opportunity to create a better 

inclusive future for the Customers 
and Communities we serve.

unsustainable models of developed economies and 

Success Beyond Numbers

which include the MCB Forward Foundation
MCB Foundation Scholarship

Blue Penny Museum

sustained investment in the MCB Football Academy Team 
MCB MCB Youth Championship underscores our 

Being inspiring means contributing 
meaningfully to the socio-economic 

development of the countries 
we operate in and scaling our 

sustainability ambitions.

socio-economic development of the countries we operate 

Madagascar
sponsored the WASH Project

Seychelles environmental conservation 
projects

trusted partner

The Deba Klima

Sustainable Growth”

widely referenced by both the business community and 

key stakeholders to discuss the future of African trade amid 

Jean Michel Ng Tseung 

MCB Group Ltd
Thierry Hebraud

MCB Ltd
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to foster sustainable intra-African trade are part of a 

and we seek to position ourselves as a 
partner just transition journey

economy and climate-resilient future in a way that is inclusive 

 by 

Metals and Minerals value 
chain

renewable energy projects while 

will reinforce our collaboration with best-in-class operators 

By empowering our clients to 
succeed, we contribute to Africa’s 
success, an ambition that lies at 
the core of Vision 2030. We are 
committed to supporting Africa 

in asserting itself as a catalyst for 
change and a strategic partner in the 

global energy transition.

as a Great Place to Work®

40% women in 
middle and senior management by 2026

have moved from and 
established a dedicated 
(DEI)

one that truly feels human and that supports not only our 

Familink and our social leave programme
700 People 

Managers at the Lead with Impact Symposium

purpose in our home markets and drive positive impact 

disciplined approach keeps us true to our values and ensures 

Vision 2030 is a journey of transformation; one we will 

I would like to take this opportunity to express my 

Jean Michel Ng Tseung 

MCB Group Ltd

Thierry Hebraud

MCB LtdMCB Group Ltd MCB Ltd
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Governance
We believe that good governance is fundamental to fostering long-term business sustainability, 

sustainability governance structure

An overview of our sustainability governance structure 

MCB Group Board of Directors (the Board)

Sustainability Strategic Council (SSC)
Approves project implementation  

 

Board-level 
committees and 

 
Oversee 

environmental 
and climate 

sustainability-
related matters 

sustainability 

Remuneration, Corporate Governance, 
Ethics and Sustainability Committee 

(RCGESC)

Corporate Sustainability 

 

Dedicated 
Support 

sustainability 
expertise and 

support the day-
to-day delivery of 
our sustainability 

Sustainable 
Finance 

Taskforce (SFT)

sustainable 

Climate Risk 

climate-related 

in our risk 

Central 
Sustainability 

implementation 

corporate 
sustainability 

Environmental 
and Social Risk 
Management 

(ESRM) 
Implements our 
Environmental 

Risk Policy and 

Risk Monitoring Committee (RMC)

Management-
level 

Accountable 

execution and 

Key: 

The ongoing transformation of our governance model

The role of the Board 

• 
• 
• 
• 
• 

 

The RCGESC 

The Risk Monitoring Committee

The Audit Committee

The Cyber and Technology Risk Committee

The Corporate Strategy Committee

The Supervisory and Monitoring Committee

Our Sustainability approach 3736



Our Board in FY25

Board gender balance (%) 

FY23 FY24

Female

FY25

Male

17 2727 As at June 2025
was 

Focus on sustainability skills and training

The role of the nominated Board committees 

Remuneration, Corporate Governance, Ethics and Sustainability Committee 

Member Position Relevant skills and competencies

Maya Makanjee (Chairperson)

Jayananda Nirsimloo

Simon Walker

Johanne Hague

Yvan Legris

Jean Michel Ng Tseung

Thierry Hebraud

Dipak Chummun

Our Sustainability approach 3938



•  

• 

• 
• 
• 

The role of the management committees 

Sustainability Strategic Council

• 

• 

• 

• 
• 
• 
• 
• 

The role of dedicated teams

Climate Risk 

  

Environmental and Social Risk Management (ESRM) team

Board

Risk 
Monitoring
 Committee

Head of Credit 
Management

Risk Management

The Board has the ultimate responsibility 
to ensure that risks are properly 

mitigated and managed.

Sets up risk strategies and assesses and 
monitors the risk management process of 
the Bank. 

Ensures oversight and implementation/ 
execution of the risk appetite and that all 
business lines are aligned with this policy 

in decision-making committees.

Ensures that the objectives of the E&S Risk 
policy are integrated in the Executive Credit 
Committee and processes with resources are 
in place for its implementation.

Ensures the implementation of the E&S Risk 

assessment in transactions and training.

 

Sustainable Finance Taskforce (SFT)

Our Sustainability approach 4140



Embedding sustainability into performance management and remuneration

Creating value for  
our stakeholders

Measuring our impact through our Scorecard

Objectives KPI SDG impacted

(90%) – Consolidate and grow the core

Employees
•
•

  Trust Index
  Internal mobility rate*

Customers
• Improve customer satisfaction and 

client experience

• wallet share

Shareholders and 
investors

•

•

  Return on equity

  Risk barometer**   

Economies, societies 
and communities

• Support local economies
• Enable sustainable transitions

(10%) – Build for the future 

International growth Product build-out New markets

Strategy

sustainability into all we do and shape every action into an opportunity to contribute to 

Lead in our Home markets

build a top-tier African Corporate and Investment 
Banking and Private Banking institution

Win in the Workplace and remain 

Our Sustainability approach 4342



Success Beyond Numbers

Our Vision 2030

Our Strategic pillars

Our sustainability focus areas and supporting objectives 

Vibrant and sustainable local and Our environmental and cultural 

• Responsible product development
• Responsible finance that promotes 

financial inclusion and environmental 
sustainability

•
•

•
operational environmental impacts

• Impact Partnerships: Our key 

impact partnerships
• Arts and culture

•
•
• Our Employee Value Proposition
•
•
•
•

Link to our strategy and Vision 2030

           

Relevant SDGs

Our corporate sustainability programme is underpinned by our commitment  

•
•

•
•
• Tax responsibility
•
•

     

   

Our Sustainability approach 4544



Our sustainability materiality approach 

Our sustainability materiality analysis

‘double materiality’

material sustainability risks 
and opportunities

Our Sustainability approach 4746



Alignment with our corporate 
sustainability programme

direct socio-economic and environmental impacts of our business activities on our stakeholders 
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Social sustainability matters

Employment 

Occupational health and safety 

• Environmental Impact Through Financing 

• Social Risks via Indirect Exposure 

• Economic Performance as a Strategic Pillar

• Stakeholder Expectations for Leadership

• Data Governance and Privacy as Trust Enablers

• Internal Capacity Building Imperative

Alignment with our corporate 
sustainability programme

direct socio-economic and environmental impacts of our business activities on our stakeholders 
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 Economic sustainability matters

Economic performance 

Indirect economic impacts 

Procurement practices 

Anti-corruption 

Anti-competitive behaviour 

Taxation 

Environmental sustainability matters

Emissions 

A

Our Sustainability approach 4948



Environmental and Social Risk Management (ESRM) process   

Eligibility

Projects with potential limited Projects with minimal or no adverse 

• 
• 

• 
• 

Actions taken by our overseas subsidiaries to drive strategic alignment 

We continue to drive Group-wide alignment on our sustainability programme and priority initiatives, aligned 

Risk management

E&S Risks 

Our E&S Risk Policy

• 

• 

Our Sustainability approach 5150



Our ESRM process in action 

Escalation process 

• Approve the transaction
• Reject the transaction
•

Role of the Executive Credit Committee (ECC)

•
•
• Real-estate projects located in environmentally sensitive areas
•
•

ESRM Eligible transactions for FY25

Category A Category B Category C

Our Sustainability approach 5352



methodologies and deepening integration across key business areas to better navigate the evolving climate 

Scenario analysis and stress testing

MCB Seychelles embarked on a journey to 

tool to enable the bank to embed climate risk into stress 

social risk management 

MCB Madagascar

Climate risk 
General approach and objectives 

Physical risk Transition risk

This refers to potential losses and economic costs which 
may arise due to increased severity of extreme weather 

This refers to potential losses and economic costs which 

shifts as part of the transition towards a lower carbon 

Governance

for climate and environmental climate-related risks into the risk 

Measurement, monitoring and management

•
•

Our Sustainability approach 5554



  Employees 

  Customers 

  Shareholders and investors 

  Economies, societies and communities 

Stakeholder engagement 

Employees

Suppliers

Shareholders and investors

Authorities and societies

to the socio-economic development of countries 

this amount is expected to increase substantially in 

Suppliers 16.5% 

FY 2024/25
Rs 38.7 billion

Employees
22.5% 

Authorities & 
Societies 
14.4%

Provider of capitals 
15.9%

Retention to
 support growth

30.7%

which remains one of 

the remuneration paid 

pay-as-you-earn income 

development of the 
community across 

Our Sustainability approach 5756



Spotlight: Small Step Matters
Small Step Matters is a crowdfunding platform dedicated to raising funds for social and environmental causes 

Rs 1 million

Spotlight: The Good Shop
The Good Shop is a social enterprise operating second-hand shops throughout Mauritius that aim to improve the 
environment through the transformative reuse of goods, provide meaningful employment to individuals facing 

Rs 750,000
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Vibrant and Sustainable local and  
regional economies

63    Integrating sustainability into our 

    

82    Our approach to responsible product 
development and fair pricing

83    Customer experience

86    Promoting responsible sourcing and 
local procurement
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Integrating sustainability into 

and services
We have embarked on a journey to incorporate 
sustainable practices and principles into the banking 

home markets and international clients looking to 

Our ambition is to accelerate the transition towards a 

Our sustainable finance framework

We want to inspire our customers, and we support them towards 
building vibrant, prosperous and inclusive local and regional 

development opportunities for the stakeholders we serve in our home markets and 

Link to strategic pillars

Alignment with the SDGs, UNGC and UNEP FI PRB

Principles 4,5,6,8,9 Principles 3,4
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Our sustainable finance framework at a glance 

Green taxonomy: sets out the criteria for how we Social taxonomy: sets out the criteria for how we 

•
•
•
•
•
• Pollution prevention and control  

•

•
• Access to essential services
•
•
•

We developed our framework in line with industry standards, market principles and best practices and 
contextual relevance, including:

•
•
•
•
•

  

Project evaluation and selection

Internal training and awareness
1

1

Rs 5,062 m
under the sustainable loan

Rs 2,114 m
under the sustainable trade import

Our Rs 10 billion Credit Line

million as follows:

Sustainable Loan: Our progress and impact 

O

MCB Ltd - Breakdown of Sustainable loan for FY25 by MCB Group Sustainable Finance  
Framework Category

Category Disbursementa
SDGs

Green Taxonomy

Renewable energy 217

14

112

112 6

Green buildings 234

234 3

Clean transportation 2027

Electric and Hybrid vehiclesb

1

Sustainable water and wastewater management 142

142 3

a 

b 
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Category Disbursementa SDGs

Climate change adaptation 20

20 1

Multiple categories 106 1    

   

Social  Taxonomy

Preservation of Cultural Heritage 20

20 1
 

a 

Impact reporting

Sustainable loan - Impact metrics for fully disbursed loans in FY25 for MCB Ltd 

Category Disbursementa Key Impacts 
achieveda SDGs

Green Taxonomy

Sustainable water and wastewater management 140

 
Rainwater collection system

Total wastewater 
treatment plant 
installed capacity: 

3

Rainwater collection 
installed capacity: 

3

   

Climate change adaptation 20

20 3

 

Social  Taxonomy

Preservation of Cultural Heritage 20

20
children  

a   

b 

c 
Sustainable loan - Impact metrics for fully disbursed loans in FY25 for MCB Ltd 

Category Disbursementa Key Impacts 
achieveda SDGs

Green Taxonomy

Renewable energy 197

2e 
avoided

  

90

86 2e 
avoidedb

   Smart meters 4 224 units

Green Buildings 120

120 2e 
avoided

  

Clean transportation 702 

Electric and Hybrid vehiclesc

2e 
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Preserving Cultural Heritage Through Sustainable 

transforms co-products into value within a circular 

numbers of school children and students since its 

sustainable tourism and 

initiatives under the 

preservation of cultural 

Moka Smart City – Financing a Greener Urban Future



Vibrant and Sustainable local and regional economies 7170

Sustainable Trade Import

MCB Ltd disbursed a cumulative amount of Rs 2,762 million in both Mauritian rupees and foreign currencies 

MCB Ltd - Breakdown of Sustainable trade import for FY25 according to MCB Group Sustainable 
Finance Framework 

Category
Total disbursement for FY25

 Rs million

 22

Supporting our clients’ shift towards sustainable finance

MCB Private Wealth Management 

These initiatives demonstrate our commitment to 

clients to contribute positively to environmental and 

MCB Capital Markets

facilitated the issuance of a Rs 1,450 million 
Sustainability Linked Bond and a Rs 250 million 
Green Bond

2

Helping our customers adopt  
sustainable practices 

our customers make greener choices in their daily  
lives by developing accessible products and services 
that encourage the shift towards a low-carbon 

Green Drive

use of the loan scheme prior to the implementation of 
the revised tax measures2

FY23 FY24 FY25FY22

Rs 45 million

Rs 105 million

Rs 243 million

Rs 472 million

Value of Green Drive loans disbursed
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Green Lease

3

Rs 1,349 million in FY25

implementation of revised tax measures2

FY23 FY24 FY25FY22

Rs 341 m Rs 377.3 m
Rs 383.3 m

Rs 1,349 m

Value of Green Lease contacts disbured

preferential interest rates to make this type of land 

disbursed 29

Promoting eco-friendly choices

selected electric bicycles and credit lines for the installation 

38 loans were 
disbursed for installation of residential solar installation 

low-impact housing 

MCB Seychelles

Actions taken by our subsidiaries to integrate sustainability into their financial 
products and services

MMC

MCB Madagascar has received valuable technical assistance to 

 increased its support to clients and facilitated improved 

MCB Madagascar
to 

2

proved 

2

traditional fuel vehicles and reintroduced taxes on hybrid and electric 

3
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Boosting local entrepreneurship 

Working capital loans to meet Investment loans to invest in and Start-up loans
entrepreneurs establish their dream 

customised solutions that suit their needs and match their repayment 

36%

32%

25% 26%

20%
19%

5%
3%

14%

20%

Trading Services Manufacturing Transport Agri-business

Outstanding loans by business sector

0%

5%

10%

15%

20%

25%

30%

35%

40%

FY2025 FY2024

8,201
Total loans disbursed 

(valued at Rs 1,838 million)

3,990 41% 1,957
Active clients

828

(valued at Rs 135.4 million)

73%

with annual turnover less than  
or equal to Rs 2 million

Lokal is Beautiful Initiative 

Lokal is Beautiful scheme

We aim to foster a more inclusive future by empowering our customers and communities with the right products, 
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Medium Business Micro  BusinessMid-Market  Business Small Business

47%

11%

36%

6%

PUNCH

The platform is open to all local entrepreneurs wanting to increase their knowledge or access new markets 

• PUNCH Meets

• PUNCH Financial Literacy Masterclass

• Financial Projection

• Financial Management

• PUNCH Speaker Series

•

In FY25, we hosted workshops and forums in collaboration with our Punch Growth Partners, trusted professional 

Breakfast meeting 
with Micro Enterprises 
– Participation of our 
Growth Partners Axcilia 
and MCB colleagues 

Awareness session 
and discussion on 
the importance of 

solutions and proposed 

Participants had the 
opportunity to better 
understand the  
business risks involved in 

The audience could also 

solutions to address  

2nd Edition – Participation 
of Growth Partners 
Alentaris (HR), The Talent 
Factory (Communication), 
Nolands (Law) and 
Sandler (Sales)  

A half-day session where 
participants had the 
opportunity to discuss 
and share their day-to-day 
activities and experience in 

Participants discussed  

real-life situations on 

employee and employer 
law as well as sales 

The event provided an 

on key topics which are 

expense of day-to-day 

Breakfast Meeting on 
Succession Planning 
with participation of our 
Growth Partners Osman 
Badat from Mac Millan 
Woods and Shailendr 
Ramsagur from Nolands 

It provided an opportunity 
for the business owners 
present to assess the 
stakes and prepare for a 

company - no matter how 

also ensure its stability 
and face the future with 

Breakfast Meeting 
in Rodrigues on 
Financial Literacy with 
participation of Growth 
Partner Sarah Jane Ste 
Marie from Rodrigues and 
MCB colleagues 

Awareness session 
and discussion on 
the importance of 

statements and proposed 

A detailed explanation 

with real-life examples in 

session where participants 
showed their interest in 

terms and trends contained 
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Strategic partnerships 
We form strategic partnerships with key local players 

initiative and create opportunities for local businesses 

La Plage Factory Tech Business Incubator

La Plage Factory Africa Tech 
Business Incubator to champion a new wave of smart 

A signature element of the partnership is the monthly 
meet-up, held every last Friday at the Co-Working 

entrepreneurs, tech enthusiasts, and industry leaders 
to explore emerging trends, share knowledge and 

Growth and Innovation event
150 local 

entrepreneurs
and policymakers to discuss the African start-up 

Trampoline
Trampoline

 Trampoline’s Circular Economy  
Pre-Incubation Programme

47 social 
entrepreneurs

Trampoline’s Pitch Night 60 early-stage 
entrepreneurs presented their socially impactful 

business incubation programmes

Turbine

Turbine 
Incubator

the Greenwave Innovation Challenge incubation 

innovative entrepreneurial projects in three priority 

Made in Moris
Association of 

Mauritian Manufacturers to promote Made in Moris

Sustainability 
for Local Brands

‘Lindistri Dime’

‘Les Rendez-
vous Experts’

Made in Moris Pledge Pitch-
This new initiative connected local buyers 

‘En Route vers le 
Made in Moris’

Association Mauricienne des Femmes 

Association 
Mauricienne des Femmes Chefs d’Entreprise (AMFCE)

Business Without Borders 

build capacity and equip participants with tools to 

support from dedicated local and international 

55 business women

96% completion rate

Grand Bay

Port Louis

Beau 
Bassin

Montagne
Blanche

Phoenix

Vacoas

Chemin Grenier

Cascavelle

Pamplemousses

Ensuring access to financial products 
and services

appropriate infrastructure to support livelihoods 

Enhancing the accessibility of our 

to ensure they meet the needs of our customers with 

opportunities to develop these features to reinforce  

Regional Branch ATM
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Becoming more digitally inclusive

Promoting financial and digital literacy

•

•

•

Total 
impressionsa

4,912,488

Total 
reachb

2,511,090

Total 
engagementc

130,017

a

b

c

MCB Madagascar is 

The two new branches opened in FY2025 are both in Antananarivo,  

Programmes and partnerships initiated by our subsidiaries to promote financial 
literacy and inclusion

MCB Maldives

MCB Seychelles

The t
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Customer experience 
In line with our Vision 2030, we are committed to providing our customers with unrivalled customer service 

•
•

•
•

•

FY25 in figures 

FY23 FY24 FY25

~12,000

~20,000

~22,000

Customer participation in surveys and research projects

FY23 FY24 FY25

>100

>120

>140

Number of surveys and research projects undertaken

FY23

30

FY24 FY25

37

60

Recurrent customer surveys 
(monthly or quarterly) 

FY23 FY24 FY25

25
30

35

Real-time 
customer experience dashboards 

Our approach to responsible product development  
and fair pricing 
We have policies and systems in place to help ensure that we apply responsible and fair practices when 

Our Product Policy

1) Concept development and validation 

2) Detailed design

3) Product development 

4) Launch 

5) Post-launch analysis  

Pricing Policy

Governance and oversight 
4

4
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Our key CX performance metrics
To assess our customers’ service satisfaction levels, our Customer Lab tracks our Net Promoter Score and 

Net Promoter Score (NPS)

Detractors (0 to 6) 

Promoters Passives Detractors

FY23
24.1

FY23
26.9

FY23
49.0

FY24
49.5

FY25
50.7

FY24
24.7

FY24
25.8

FY25
23.4

FY25
25.9

Passives (7 to 8) 

Promoters (9 to 10) 

NPS FY25

Retail

a

MCB Group

a

Customer Satisfaction Score (CSAT)

CSAT FY25

Retail

a

MCB Group

a

Debt collection 

Programmes and partnerships initiated by our subsidiaries to embed a culture  
of customer centricity 

Working in collaboration with the Group’s Customer Lab, all our overseas banking subsidiaries implemented 

to embed these frameworks in the year ahead, in line with our Vision 2030 ambition to offer unrivalled 
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Promoting responsible sourcing and local procurement

•

•

•

We recognise the important role suppliers play in enabling us to provide the best products and services to our 

•

•
•

Supplier ratio (%) based on number of suppliers (MCB Ltd)

1,031 1,014
1,055 1,061

905 926

Local (%)

FY20 FY21 FY22 FY23 FY24 FY25

Foreign (%) Number of suppliers

77

23 24 24 24 25 25

76 74 76 75 75

MCB Ltd procurement spend ratio  (%)

Local (%) Foreign (%)

FY20 FY21 FY22 FY23 FY24 FY25

63

37

59

41

58

42

65

35

61

39

66

34

Spotlight: Charles Telfair Centre 
This year, MCB entered into a two-year partnership as the Platinum Sponsor of Charles Telfair Centre, a multi-
disciplinary platform for cutting-edge knowledge sharing and debate on topics relevant to Mauritius and the 

  

Spotlight: National Spelling Bee Competition
The National Spelling Bee Competition is an annual event organised by the English-

language skills among students and encourage them to expand their vocabulary, 

Rs 300,000   
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As part of our ambition to be an inspiring banking group, we aim to 
remain at the forefront of driving the socio-economic development 
of the countries we operate in. This means using our scale and 

Link to Strategy

Alignment with the SDGs, UNGC and UNEP FI PRB

      

         

Principles 1-2-7-8-9 Principles 2-3-4

Partner for Just Transition
In line with our Vision 2030, we acknowledge the complexity of Africa’s energy landscape, and we seek to position 

in renewable energy initiatives and strengthening the socio-economic fabric of the continent while ensuring that 

Understanding the challenges and opportunities of Africa’s energy context 

th anniversary of the Paris 

accelerate the transition away from fossil fuels to clean 

the consequences of extreme weather events 
1

2

3

1750 1800 1850 1900 1950 2021

billion t
World

China

Europe
United State
India
Africa

Annual Global CO2 emissions

0

20

15

10

5

25

30

35

Electricity generation by source, Africa, 20224

Oil Hydro

1

2

3

4

accelerates the shift to a low-carbon economy and climate-resilient future in a way that 
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Our role in enabling Africa’s just transition

6

As a bank focused on the future and innovation, we believe we have a responsibility to strike the right balance 

An overview of our approach 

Our strategic ambition is to Partner for Just Transition, aligned with our Vision 2030.

Oil to 
of lower-carbon intensive fuel 
such as 

responsible extraction and 
Metals 

Power and 
Infrastructure

the wider infrastructure asset 

Robust governance systems and controls guide our approach.

Oil Gas
Metals 

and 
Minerals

Power and 
Infrastructure

USD million
June 2024 June 2025

Funded Unfunded Total Funded Unfunded Total

Oil

Trade finance 1,580 2,333 3,913
Exploration and production 3 644 - 644
Project finance 40 - 40 34 - 34
Prepayments 348 - 348 339 - 339

Gas

Trade finance 140 204 344 38 176 214
Exploration and production - - - - - -
Project finance 21 - 21 31 - 31
Prepayments - - - - - -

Others 

Trade finance 164 67 89 156
Exploration and - - - - - -
Production - - - - - -
Project finance - - - - - -
Prepayments

Coal

Trade finance - - - - - -

Metals and Minerals 

Trade finance 9 60 69
Exploration and production 35 - 35
Project finance - - -
Prepayments 3 - 3

Power and Infrastructure

Power - 424 30 454
Infrastructure - 183 - 183
Transport - - - -

TOTAL 3,677 2,342 6,019 3,387 2,688 6,075

6 
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Sector overview 7

•
•

•

We believe that natural gas is a low-carbon energy source that must be deployed rapidly in the African energy 

Sector overview 8

•

•

and proven track records that combine operational 

relationships with banks and traders from the Oil and 

8 

ords that combine operational

STEPS
2030
APS NZE2021

Copper

Mineral requirements for clean energy technogies 
by scenario 2021 and 2030

0

10

20

30

40

Nickel Graphite Lithium

Mt

Mauritania Mali

Senegal

Liberia

Burkina 
Faso

Morocco

Algeria

Tunisia

Niger

Nigeria
Ivory
Coast Ghana

Cameroon

DRC

CAR

GabonCongo

Angola

Namibia
Zimbabwe

Zambia

Tanzania

Kenya

Mozambique

Madagascar

Botswana

South Africa

Chad
Sudan

EthiopiaSouth
Sudan

Libya Egypt

Petroleum

Gypsum

Titanium

Coking 

Diamond

Steam Coal

Salt

Sulfur

Copper

Zinc

Iron

Gold

Bauxite
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5-6 - 12.7

12.7 - 17.6

17.6 - 21.9

21.9 - 26.8

26.8 - 40

40 - 99

Africa Infrastructure Development Index 2022

Some African countries have an important need for infrastructure development.

Sector overview 9

•

•

•
•

•

•

Looking Ahead

We will pursue Oil and  

sustain their economies 
and protect livelihoods 

We will Partner for  

responsible extraction of 

and pursue Power and 
Infrastructure projects that 

access and drive socio-
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companies worldwide as a corporate investor in Livelihoods Carbon Fund 3 (LCF3) – a €150 million carbon 

About LCF3

A distinctive model with the long-term commitment of Livelihoods investors:

•  in nature-based projects that restore 

• Projects are 10 and Verra 11

• SDGs

The fund’s primary objectives:

2 million  30 million tonnes of CO2  
to be sequestered or avoided over  
20 years

€150 million  
to be invested 

10 

11 

“Our participation in LCF3 is a powerful expression of Vision 2030 

As the only investor from the Southern Hemisphere, we are proud to 
bring an African voice to a global partnership that restores ecosystems 
and strengthens community resilience, with a strong focus on  

Vanessa Doger De Spéville 

One of the projects funded by LCF3 is the Nyungwe agroforestry project in Rwanda, which aims to improve the 

Bridging livelihoods and landscapes: project overview

Expected outcomes (2024 – 2044) Alignment with the SDGs

    

    

2 sequestered or avoided over 20 years
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Managing our direct and indirect environmental impacts

•

•

•

Monitoring and managing our direct impacts

GHG emissions

In 2024, our total emissions amounted to 16,928 tCO2 2

Scope 1 Scope 2 Scope 3

11,343

428
5,157

Total GHG emissions by category for 2024 (tCO2e)

Scope 2 Scope 3Scope 1

2018 2019 2020 2021 2022 2023 2024

5,075
4,656

2,905

3,440
4,739

5,014 5,157

12,851
12,277 11,710

11,155 10,981
11,365 11,343

485 413 415 446 455 428388

Annual Review of our GHG emissions by category (tCO2e)

carbon credits

Water is Life  for 
Water is Life

2
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Energy intensity 12  

We are also investigating opportunities to add renewable energy sources to our 

      

2018 2019 2020 2021 2022 2023 2024

4.6

4.3 4.3

3.9 3.8 3.8

3.4

Relative energy intensity in MWh/FTE

a consumption of 12,984 MWh, and representing a 

decrease in our relative energy intensity against our 

The observed decrease is primarily attributable to the 

12

Water intensity 
As Mauritius is a water-stressed island, we focus on monitoring and reducing 
our water consumption and implementing water-saving projects throughout 

   

2018 2019 2020 2021 2022 2023 2024

13.1
12.8

12.1

9.7
9.1

10.9

11.6

Relative fresh water intensity in m3/FTE

Paper consumption

We aim to reduce paper consumption by embracing digital solutions and 

   

2019 2020 2021 2022 2023 2024

Paper consumption (tonnes)

Paper consumption: direct operations (tonnes) Paper consumption: other items (tonnes)

183.44

127.8
114.21

86.15

130.61

107.38

177.59

205.67

96.53

60.48
68.1

75.91

Environmental and culture heritage
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13

FY22 FY23 FY24 FY25

427,681

443,685

500,303

555,417

Number of e-statements subscriptions

Becoming more digitally inclusive while reducing our environmental footprint 

Waste segregation and recycling 

Our waste segregation and management system includes collecting and 

      

2022 2023 2024

683 789

188 1,258

146 316

17,561

2,485

alkaline batteries stream also includes domestic 

Managing the environmental impact of digitalisation

e-waste clean-up campaign

2,184 kg of e-waste

mailbox clean-up campaign

46 SBUs  in 
1,866 kg

Food waste

(7014

13 

14 14 
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MCB Madagascar

results were not available at the time of publication and will be reported 

Actions taken by our overseas banking subsidiaries to manage their direct 
environmental impacts

throughout the year.

MCB Maldives

MCB Seychelles invested in solar panels at one of its facilities and 

year roadmap to further embed environmental responsibility across 

MCB Maldives

+35% +131% +35%

Recyclable waste collected  

clean-ups has increased from  
The volume of waste collected in 
areas where awareness sessions 

have been conducted has increased

3,077 attendees; 103 hours of sessions 2,659 students; 90 sessions 

awareness sessions  
awareness and education sessions conducted at local 

schools and institutions 

2019

859

365350

35 46

852

485
274

36 22

172

750

468

39 11

2,242

1,209

147
49 25

227

1,038

530

2343

356
532

136
26 3

788
764

285
205

2

2020 2021 2022 2023 2024 2025

Recyclables collected at MCB St Jean (in Kg)

W
as

te
 Q

ty
, k

g

500

1,000

1,500

2,000

2,500

Paper Kg Carton Kg PET Kg Other Plastic Kg Cans & Aluminium Kg
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Recyclables collected by Mission Verte (Kg)

Couvent Bon Secours Trou Aux Cerfs Cité Casernes Parking Save Mart - Flacq

Parking Winners - Forest Side

Lycée La Bourdonnais - Primaire A côté de l'Ecole du Nord London Way - mahebourg Village Hall - Mare Tabac

Ecole du Centre

Le Bocage International School Parking Winners - Pereybere Parking Winners - Phoenix Mauritius Glass Gallery

Village Hall - Q Soeurs
Zone industrielle  - St Antoine Centre Commercial du Barachois Parking Winners - Terre Rouge Parking Winners - Vacoas

Ecole Paul et Virginie

Rs 500,000

318 kg of waste

Fostering a culture of sustainability awareness 

Reach and impact as at June 2025 

764 23 48

Sustainability-focused induction 
sessions hosted

Employee awareness 

Employee induction 
Our induction programme for new employees includes a dedicated focus on MCB’s sustainability programme, 
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Recognising the growing importance of climate change in our business and beyond our operations, we scaled our 

needed to integrate climate considerations into their work. This year alone:

8 136

Ongoing sustainability awareness 
We remain committed to bringing our employees along with us on our transformative sustainability journey,  

•

• Townhalls

•
These sessions aimed to raise awareness, promote compliance, 

Celebrating with purpose 

95% 330 temporary jobs were created 72% of surplus food was 
122 kg

100 local artisans contributed to 
the event setup and decor  

30 local artists and entertainers 
participated in the event  decorations will be reused  

Climate Fresk 
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Actions taken by our overseas banking subsidiaries to foster environmental 
awareness among employees, customers and communities 

We leveraged existing and new initiatives to foster environmental awareness throughout our operations as well as 
in the communities we operate in. All new recruits who joined MCB Madagascar, MCB Maldives and MCB Seychelles 
participated in our employee induction programme, which features a dedicated session on our sustainability 
programme and a focus on key environmental topics such as climate change.

MCB Madagascar

Community awareness 

Plastic Odyssey 
Every year, eight million tonnes of plastic enter the ocean, with the Indian Ocean receiving nearly 15% of 

15

Mauritius: 13-day stopover

•

•

•

•

•

1,247 boat visitors  Around 1,100 youth sensitised 

•

•
•
•

500+ boat visitors  1,300 youth sensitised 

Seychelles: 15-day stopover

•
•

•

•
•
•

400+ boat visitors  900+ youth sensitised 

Your Card for Change

The Your Card for Change
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Deba Klima
In 2023, MCB in collaboration with the Rajiv Gandhi Science Centre and Dr Francois Gemenne 

collaboration with:

•

•

awareness. We then selected the top 16 schools to take part in the competition, representing 48 individuals from 
across Mauritius. 

Awareness through media platforms and partnerships 

Radio One on a weekly news bulletin called ‘Lavwa nou later

 to publish EcoSphere

MCB Th!nk
Nine

Science Quest is a project-based contest that rewards innovative young scientists across Mauritius, encouraging 

Total 
impressionsa

1.5million

Total 
reachb

726,000

Total 
engagementc

15,000

a

b

c

Deba Klima did not merely spark discussions on climate change issues. It touched the 

hearts of young people, awakening a generation that is conscious, bold and determined 

to build a sustainable future.

Over three seasons, Deba Klima has proven to be a powerful pedagogical tool, engaging over 

600 secondary school students across Mauritius to understand the abstract yet essential 

subject of climate change. By debating in Kreol Morisien, our mother tongue, participants 

were able to express complex climate issues with authenticity and clarity, reinforcing 

argumentation skills and teamwork, but also encourages a strong sense of environmental 

proven impact in shaping informed, articulate and action-driven young citizens, expanding 

the Deba Klima initiative in future seasons is crucial.

“
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two projects Your Card for Change

Bis Lamer

malls and beaches to create awareness of marine 

•

•

Anse la Raie Voluntary Marine Conservation 

promote sustainable and collaborative resource 

• Established permanent stations and conducted 

•

•

Anse la Raie Voluntary Marine Conservation 

Our impact partnerships

A snapshot of our key impact partners

Mauritian Wildlife  
Foundation

Page 122

Small Step Matters

Page 58

We-Recycle

Page 108

Ebony Forest

Page 124

Team MCB 

Page 158

Terres 
d’Agroécologie

Page 157

The Good Shop

Page 57

Rando Trail & 
Nature Mission Verte

Page 107

La Semaine 
Internationale du 
Dépistage

Page 158

Conservatoire 

National de Brest

Page 125

REEF Conservation

Page 115

Made in Moris

Page 78

Charles Telfair 
Centre

Page 87

AMFCE

Trampoline

Page 78

Turbine

Page 78
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Arts and culture
At MCB, we are proud of our ongoing investment in protecting and promoting Mauritius’ rich cultural heritage 

Blue Penny Museum

The Blue Penny and Red Penny stamps are the 
main attractions of the Blue Penny Museum. 

valuable stamps in the world, and they hold 

stamps produced outside of Great Britain. 

rich postal heritage, bringing international 

Inventory of our treasures

Arts and Artefacts Collection

Heritage Collection

Archive digitalisation project

these, around 120,000 pages were from Le Cernéen (1832–1981), with the remainder drawn from other 

•
•
•
•

Making art accessible 

Showcasing Mauritian Art to the World

Shaping the next generation of cultural heritage ambassadors 

educational tours
more than 1,800 students

Reel Girls 2025 initiative
6 young women aged 18 to 25 to explore the power of 

Environmental and culture heritage 119
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In 1881, Mauritian settlers placed an order for 
a statue through the Municipality of Port Louis. 
However, the colony was unable to raise the 
necessary funds, and in 1886, the statue, commonly 
known as the Paul et Virginie Statue, was acquired 
by Portuguese aristocrat Marquis da Foz. In October 
1997, the original statue appeared at an auction in 

sculptor who studied in France and Italy. This statue 
tells a story deeply connected to the island’s heritage 

Martin Behaim’s terrestrial globe was created 

In the 17th century, ship captains commonly left messages in sealed jugs hung 
upside down on trees in Kuipers Eyland (also known as Tonneliers or Coopers 
Island), now part of the present-day Port Louis Harbour. These early practices 
marked the beginnings of postal communication in Mauritius and are an 
important part of the island’s historical and cultural heritage.

Next year, we will celebrate the 25th

enriching the museum’s collection and creating meaningful cultural experiences that connect broader audiences 

MCB Madagascar

broader commitment to support cultural initiatives that foster 

Programmes and partnerships initiated by our overseas banking subsidiaries  
to promote cultural heritage

Our overseas banking subsidiaries invested in programmes and partnerships to protect and promote  
arts and culture. 

MCB Seychelles th

broad

121Environmental and culture heritage
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The Mauritian Wildlife Foundation (MWF) is Mauritius’ largest non-governmental organisation that focuses on 

Pink Pigeon Echo Parakeet Günther’s Gecko Round Island Boa

Population estimate: 634  152  87% on 
Round Island and  on 

Population estimate: 10,000 
adults

 

activities to educate stakeholders on the unique 
biodiversity of these islets and how they can help reduce or 
eliminate threats to them:

• 

• 
• 
• 

• 

This year, the MWF’s Islets 
Education Programme was 
selected by the International 
Union for Conservation of 
Nature, the World Wildlife 
Fund and other international 
organisations to feature as a 
project example in a guidance 
document for education service 
providers on the United Nations 
Global Biodiversity Framework.

Celebrating 40 years of conservation with MWF

th

publication of the educational book 
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involves reforestation, conservation management and promoting environmental education to protect 

Rs 3 million maintained our sponsorship which is used for school visits to the reserve as well 

• 2

•
•
•
•

Highlighting our commitment to preserving our island’s biodiversity and natural heritage, we have established 

Hyophorbe amaricaulis palm 

This endemic palm tree is on the brink of 
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© Jaques de Speville
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Individual and Collective Well Being

129   Winning in the workplace

Building high talent density across the Group

Developing leadership capabilities at every level

Shaping a strong, adaptive and inclusive culture

Fair compensation and benefits

Mechanisms for managing employee complaints

Occupational health and safety

Events at MCB to promote wellbeing, inclusion and 

Aligning our overseas banking subsidiaries with 

 147  Supporting our communities

MCB Forward Foundation 

Employee volunteering

Programmes and partnerships initiated by our overseas 
banking subsidiaries to support communities
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We envision a future that is inclusive, equitable and sustainable. 
We are investing in developing and empowering our people 
and communities, who are an essential component of our 

Link to Strategy

Alignment with the SDGs, UNGC and UNEP FI PRB

                  

  

Principles 1-2-3-4-5 Principles 2-4-5

Winning in the Workplace 
Our employees are the driving force behind our ability to realise Vision 2030 and bring our purpose,  

Building high talent  
density across the Group

Read more on page 132. 

Developing leadership 
capabilities at every level

Read more on page 136.

Shaping a strong, adaptive  
and inclusive culture

Read more on page 138.

•
•
•

Our Values and Shared Ways of Working are the cultural foundation that underpins our ability to execute 

Our Values Service Innovation Respect Teamwork

simple
Push  
boundaries

Act 
responsibly impact partnerships

Our Shared 
Ways of 

Working

Our Employee Value Proposition

4-5
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®

People analytics

We provide a summary of our key people analytics on the following pages. Please refer to the ‘Additional 
Information’ chapter of this report for a detailed breakdown of our people analytics.  

Number of Employees and Gender Distribution  

FY21 FY22 FY23 FY24 FY25

Number of employees1  and gender distribution

Women Men

3,694

49%

51%

3,878

48%

52%

4,092

47%

53%

4,362

46%

54%

4,934

44%

56%

MCB Group
FY23 FY24 FY25

Permanent Contract2

Fixed Term Contract3 134

Employee Hire, Retention and Turnover Rate

Hire rate Retention rate Turnover rate

MCB Group 19% 94% 9%

1 

2 

3

Employee analytics by Age distribution, Length of Service and Generation Type 

FY22
28%

FY22
14%

FY23
14%

FY24
16%

FY25
12%

FY23
28%

FY24
29%

FY25
30%

FY25
58%

FY24
55%

FY23
58%

FY22
58%

< 30 years 30-50 years

> 50 years

Age distribution

FY22
22%

FY23
25%

FY24
27%

FY25
31%

FY22
17%

FY22
13%

FY23
12%

FY23
17%

FY24
12%

FY24
17%

FY25
13%

FY25
18%

FY25
38%

FY24
44%

FY23
46%

FY22
48%

< 3 years

>10 years

3-5 years

6-10 years

Length of service

FY25
50%

FY22
14%

FY23
18%

FY24
20%

FY25
30%

FY25
2%

FY24
2%

FY24
23%

FY25
18%

FY24
55%

FY23
56%

FY22
58%

Generation type
Baby Boomers Gen X

Gen Y / Millenials Gen Z

FY22
25%

FY23
23%

FY23
2%

FY22
3%
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Held industry workshops at key academic institutions

15
Beyond Graduate Programme

  

Promoting Lifelong Learning for Employees

An overview of our training and development approach

Leadership training 
and development specialised training 

Professional degree 
programmes

Digital skills 
development

Study Assistance 
Scheme

  Read more on Read more on Read more on Read more on Read more on 

FY23 FY24 FY25

Training and development spend (Rs millions)

69

111.8

126.5

Classroom and face-to-face training (MCB Group)a

1,657 1,185  87,827 

a

Building high talent density across the Group

We aim to attract, develop and retain top talent by fostering a culture of empowerment, excellence and 

Talent Pipeline Development Strategy 

Our MCB Career Architecture provides a consistent and transparent framework for employee development and 

integrated talent management framework

Learning and 
development

Succession  
planning

Performance 
management

Strategic talent 
recruitment

•

•

•

•

Strategic Talent Recruitment 

strengthen our employer brand

Announced its strategic partnerships with Middlesex University and Charles Telfair Education (CTE)

Financial Markets Accelerator Programme
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Course title Course overview FY25 participants Training institution  

Advanced Bank Risk 
Analysis

Enable a more comprehensive analysis of 20 employees 

Relationship 
and Portfolio 
Management

47 employees 

Business 
Development in 
Private Wealth 
Management

15 employees 
Institute

Service Excellence 60 employees 

Overview FY25 participants

London Chartered Institute 
for Securities & Investment

20 participants 

Lir ek Ekrir Kreol Morisien 19 participants 

Commercial Banking and 
Credit Analysis

Equip employees with essential skills to become world-class 42 participants 

Product Learning Journey 15 participants 

2 participants 

London Institute of 
Banking and Finance – 
Trade Finance Level 1

26 participants 

Digital Academy to ensure they address the critical and core skills 
Product Learning Journey

Beyond Graduate 
Programme

Percipioa FY23b FY24 FY25

MCB Group MCB Ltd MCB Group MCB Ltd MCB Group

Employees who accessed the platform 99%

62,012 70,351

29,673 34,067

a

b

the Moody’s Analytics Retail Learning Suite to professionalise and elevate the capabilities of 

FY24 FY25

Since FY10, we have sponsored 
482 employees

30

47

FY24 FY25

Since FY10, 278 women employees 

70%
64%

Women employees (%)
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Developing leadership capabilities at every level 

Succession planning

Recruitment Succession planning

  

Managerial and leadership development programmes
robust leadership development framework

 
‘Lead with IMPACT’

Programme Programme overview Participants Targeted career level 

IMPACT Excellence 54
with 21 participants in 

IMPACT Accelerate
ethical leadership and team 
performance in a dynamic 

77
with 24

These programmes are accredited by Stellenbosch University, South Africa

Programme Programme overview Participants Targeted career level 

Licence to Lead

and foster a culture where 
individuals feel empowered 

24  

employees 

Licence to Supervise

clear communication 

are better prepared to 

to a positive and productive 

46  

Programme Programme overview Participants Targeted career level 

Allies for Change 220 participants since 
94 participants 

Programme Programme overview Participants Targeted career level 

Cultivating Emotional 
Well-Being

to a supportive workplace 

187 participants since 
177 

 team skills 

learning strategy will focus on building the strategic organisational capabilities needed to drive innovation, 
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Shaping a strong, adaptive and inclusive culture 

• DEI Lead
DEI Committee

• Revision of our 

• Employee Resource Groups

  

Women in leadership roles at MCB Ltd Women in our  
Leadership Team

Women at the middle 
management level

FY21 FY22 FY23 FY24 FY25FY20

27%
30% 29% 31%

34%
36.6%

We continued to ensure that we implement fair and 

  

  

performance management process

An overview of our performance management process 

Individual goal setting is cascaded from and aligned with the Group’s strategic objectives. Our employees set 

related to their roles and are also 
rated on their adherence to our 

RESULTS

PERSONAL 

DEVELOPMENT

SWOW

Our results are indicators of whether 

Employees use the outcomes 

These plans are supported by 
conduct mid-year performance 
appraisals to assess how employees 
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Employee engagement 

Create a psychologically 
safe work environment 
where employees feel 
respected, heard and 
supported.

Promote work-life balance 

wellness initiatives and 
a culture that respects 
personal boundaries.

Set international standards 
in employee experience by 
aligning with global best 
practices and continuously 
benchmarking progress.

maintaining close, 
authentic connections with 
employees at all levels, 
ensuring that engagement 
is grounded in real needs 
and feedback.

Great Place To Work® for our annual employee engagement survey

68%
Trust Index®

score
(FY24: 56%)

68%
Employee 
Perception 

score
(FY24: 54%)

83%
Participation 

rate
(FY24: 77%)

®

voluntary Employee Resource Groups (ERGs)

Around 60 employees have 

structured around three Disability Inclusion Well-being and Belonging

Cultivating Emotional Well-Being

Shared Ways of Working and implement our Gold Standard Management Routines

  

In the year ahead, building a culture where our employees feel empowered, engaged and connected to our 

Employee well-being

Rewarding @MCB Thriving @MCB Growing @MCB

supportive work environment that need to achieve their potential 

 A series of 
initiatives to promote healthier 
lifestyles, including expert-led 

wellness opportunities.

 A family-oriented 
celebration to recognise the 
importance of family in our 
employees’ lives.

 A dynamic sports day 
inspired by the Olympic Games, 
where employees came together 
to compete, cheer and bond in a 

300+ employees attended 
100+ employees

200+ employees took part in 

2,050 individuals attended  1,200 individuals

participants attended this event 

every four years to celebrate the 
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Fair compensation and benefits

Remuneration philosophy

• 
• 
• 

• 

Remuneration package

• 
• 

Employee benefits 

Coverage Employee eligibility 

Pension contribution 

The employer also continues to fund the 

Employee Share option Scheme
annual discretionary bonus have the 

employee share option scheme

Banking facilities   

Travel allowance   

Medical and insurance 
coverage 

  

Coverage Employee eligibility 

Paternity leave 

12 months of service are entitled to 

are entitled to two weeks paternity 

  

Maternity leave  

  

Childcare allowance

Provided to all employees who have a 
  

  Permanent Employees and Long-Term Contractual Employees  Short-Term Contractual Employees

Mechanisms for managing employee complaints

Our Grievance Policy

To ensure remedial actions are implemented and tracked

We continually review our Grievance Policy to ensure it remains relevant and aligned with relevant  
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Occupational health and safety

•

•
•

•

•

Events at MCB to promote wellbeing, inclusion and a great place to work 

the event helped us foster a culture of 

and activities to empower women with new skills and 

Recognition Ceremony to honour 

to share this milestone with a loved one 

annual year-end event united more 

Read more about how we promote sustainability awareness 

employees from across our retail networks 

the MCB Uniform Project

pride and team spirit 

145
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Aligning our overseas banking subsidiaries with our strategic ambition to Win in 

this year we focused on advancing core initiatives such as performance management, succession planning and 
enhanced learning and development opportunities to provide a strong foundation for achieving Vision 2030. 

Our overseas banking subsidiaries also focused on implementing initiatives to promote employee engagement 

Supporting our communities
MCB Forward Foundation 

The MCB Forward Foundation (MCBFF) is our corporate social responsibility arm and drives our contribution to 

MCBFF’s vision is to be a driving force in inclusive 
development, reducing inequalities, bridging gaps 
and empowering communities through meaningful 
partnerships and lasting solutions. 

Rooted in proximity, MCBFF’s purpose is to respond 
to real needs by empowering people, strengthening 
capacity and expanding access to opportunities.

MCBFF fosters inclusive and sustainable communities by collaborating with committed and diverse stakeholders, 
including educators, therapists, medical professionals, NGOs and government bodies. 

training to strengthen community projects and ensure long-term impact. This is reinforced by continuous 
engagement with key partners to ensure alignment, progress, and measurable outcomes.

43%

2%

2%

15%

1%

3%
3%

31%

                     

MCB Seychelles launched comprehensive 24-hour health 

MCB Maldives

MCB Madagascar

In FY25, MCB Madagascar invested MGA 235 million 

MCBFF fund allocation by SDGs
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MCB Football Academy
Our commitment and contribution to education aligns with our purpose, Success Beyond Numbers, recognising 

Purpose Region

Sponsorship for FY25

Parents play a vital role 

help them embrace this 

to promote positive 

emotional instability or 
violence can access a clinical 

This contributes to their 

School attendance 
is mandatory for all 

awareness sessions with 

enrolment in a special 
needs school for children 
who are unable to follow 

individuals with values 

60% 
of our alumni continue to play  
football at a competitive level

90%  
of our alumni have pursued  

94%

prospects

7 
of our alumni have become 
professional football coaches

14
of our female alumni are actively 
involved in competitive football

7
of our alumni became professional 

sport

Our Inspir Mwa programme is an underlying initiative of the MCB Football Academy and aims to enhance the 

Purpose Region

future aspirations and explore opportunities to turn their 

Sponsorship for FY25
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MCB Agro-Ecological Farm
The MCBFF aims to implement high-impact social and environmental initiatives that promote inclusion among 

Purpose Region

for environmentally responsible and economically viable 

Sponsorship for FY25

 by the 

It is the 

MCB Rodrigues Scholarship
We believe that Rodrigues has a vital role to play in boosting the prosperity of Mauritius, and we are committed 

Purpose Region

Sponsorship for FY25
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WASH Project
Access to safe drinking water, basic sanitation and good hygiene saves lives and is essential for good health, 

Purpose Region

Sponsorship for FY25

and surface water4

•

•

•

Radio School Programme
We believe education is instrumental in enabling present and future generations to participate in creating a 

Purpose Region

Sponsorship for FY25

6

• 40,000 marginalised children

• 1,000 facilitators

• Over 700 active Learning Centres
• stronger ownership

• digital media and tools

4

6
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Employee volunteering  

In 2019, we launched our social leave programme, which gives our employees the opportunity to work together 

  

In FY25, 357 employees participated in 18 activities as part of our social leave programme –  

Employees volunteered at 

155

I just spent a day at the MCB Agroecological Farm in Riche en Eau and wow, 

salty soil and use crushed branches and mesh to keep water in the ground 

took care of banana trees – all 100% natural, no chemicals. It’s amazing how 

going back to simple, earth-friendly methods can make such a big difference. 

& Planet. I left so inspired that I have already started setting up my own little 

garden space at home! 

“
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MCB Seychelles

MCB Madagascar

MCB Madagascar invested MGA 35 million in community 

Programmes and partnerships initiated by our overseas banking subsidiaries to 

Our overseas banking subsidiaries continued to promote social inclusion and community well-being. To enhance 
impact, their community partnerships and programmes are guided by local and international development 
frameworks, including the SDGs.

Spotlight: Terres d’Agroécologie
Terres d’Agroécologie, formerly known as Le Vélo Vert7 , supports agro-ecology in Mauritius by providing 
training on setting up agro-ecological projects, conducting audits to promote the application of best-in-

FY25 sponsorship: •

•
•
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Spotlight: La Semaine Internationale du Dépistage

Spotlight: Supporting local sports development

the salaries of a dedicated coach and team coordinator to support the development of 

(

•
•

outdoor activities
•

This year, to celebrate eight years of Team MCB, our cyclists gathered to share their stories, anecdotes, 
convictions and passion during an open discussion led by Christopher Rougier Lagane, former Team 
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Responsible behaviour

163  Policy overview

164  Business ethics and integrity 

166  Bribery and corruption

166   Prevention of money laundering and combating 

168   Fraud

  Whistleblowing

  Customer privacy and information security

  Tax responsibility

  Customer complaints

  Protecting human rights
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Policies applicable to MCB Group

Page 165

Page 170

Available 
internally

Available 
internally

Page 166

Policies applicable to MCB Ltd

Available 
internally

Page 170

Available 
internally

Page 166

Page 166

Available 
internally

Environmental and Social Risk Policy outlines our approach to ensure our exposure to environmental and social 
Page 174

Page 168

Our policies

163162

We recognise that responsible behaviour is central to safeguarding our 
reputation, earning stakeholder trust and sustaining our long-term success. 
Our commitment to business ethics and integrity underpins how we work, 
make decisions and deliver on our purpose. 

Link to strategic pillars

Alignment with the SDGs, UNGC and UNEP FI PRB

Principle 10

Principle 3

Responsible behaviour
Policy overview 
We are committed to conducting business ethically, responsibly and in compliance with all applicable legislation, 
regulations, adopted industry codes and standards, and adhering to all internal policies and sound corporate 
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Board of
Directors

RCGESC

Executive leadership 
and

Senior management teams

Employees

Our Board of Directors sets the tone from the top by consistently modelling purpose-driven and ethical 
behaviour, mutual respect and professional excellence, thereby reinforcing a culture where integrity is 
non-negotiable and accountability is shared. All new directors joining the Group participate in a 
comprehensive induction programme, with a strong foundation in business ethics and integrity. 

Our executive leadership and senior management teams embed a culture of ethics and 
integrity by ensuring that our actions and decisions strengthen our reputation as a 

ethics-driven leadership.

Employees uphold the highest standards of conduct, not only by committing to comply with 
policies and regulations but also in how we treat one another and represent the organisation, 
guided by our Code of Ethics and Business Conduct. Additionally, we foster employee 
awareness through regular training and induction training for new recruits. 

Our RCGESC is mandated to assist the Board with corporate governance matters, including guiding 

This year, we strengthened adherence to the Code through targeted awareness campaigns 

To deliver on Vision 2030, we embed ethics into decision-making and promoting an  

Policy review and approval process

The review process occurs at various levels  

Internal and external communication 

required steps to ensure all employees and relevant 

employees and internal stakeholders
we use various channels to communicate our 

Step 1

within the business 
conduct initial reviews of 

Step 2

assesses the policies 
and their broader 
implications to ensure 

Step 3

and formally approves 

Business ethics and integrity 

responsibility for business ethics and integrity, ensuring a workplace built on trust, transparency and 

Our Code of Ethics and Business Conduct 
Code of Ethics and Business Conduct

1
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Bribery and corruption

Our Anti-Bribery and Corruption Policy strictly prohibits 

The policy also expressly forbids any payments or 

and to promote honest and ethical behaviour in the delivery 
 

  

In FY26, we will continue to enhance employee 
awareness and embed anti-bribery and corruption 
control measures through a dedicated training 

Prevention of money laundering and combating the financing of terrorism

Our Anti-Money Laundering Policy is a foundational 

services cannot be used by criminals to launder their illicit 

Our Customer Acceptance Policy sets out the criteria 

and its subsidiaries are not intentionally or unintentionally 

Training programme Training scope 

 introduced employees to the concepts 

 equipped new and 

 provided new employees with a comprehensive 

positioning the Group as a partner for Africa’s just transition while delivering bespoke, integrated and 
Training, monitoring and reinforcement 
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Fraud 
As we navigate an increasingly complex and evolving digital landscape, fraud prevention is critical to protect 

and business conduct is the responsibility of every 
Fraud Policy outlines our approach to 

In FY25, we investigated 3,634 fraud cases – down 

Training, monitoring and reinforcement

International Fraud Awareness Week

exclusive training sessions with Professor Mario DiFiore

targeted awareness campaign to empower our employees to act 

Fraud Awareness Roadshow

fraud among our customers and the wider community

dedicated Security Centre on 

Additional information is available at 

In FY25, we conducted a total of 11 training sessions focusing on anti-bribery and anti-corruption, fraud 

Our whistleblower mechanism is available at  

Training, monitoring and reinforcement 

6

(FY24: 9)

940
Suspicious internal 

transaction reports were 

a

(FY24: 671)

114,673

(FY24: 175,838)

3,634
Total number of external 

b

(FY24: 4,281)

169

Whistleblowing 

Our Whistleblowing Policy establishes a framework to 
ensure that employees and other relevant stakeholders 

In FY26, we will implement a dedicated training module for all employees to strengthen employee awareness 

a

b
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• Right to be Informed

• 

• 

• Right to Erasure

• 

• 

• 

of defence:

•  Our Information Security BU

•  The Cyber and Information Security (CIS) BU  

• Internal Audit team and an external  
assurance

• 
• 
• 
• 

 
we have in place for our customers on our website:

Customer privacy and information security 
Customer privacy is a material topic for MCB Group due to the highly sensitive nature of the personal and 

Data Privacy Policy and Framework
Data 

Privacy Policy

Mauritius Data Protection Act 2017 (DPA) and the European Union 
General Data Protection Regulation (GDPR)

Data subject rights

Governance and oversight
A Cyber and Technology Risk Committee (CTRC)

 

Data breach management

Data Breach Management Process

MCB’s Three Lines of Defence for data privacy and cybersecurity
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Employee training and awareness

employees remain informed and compliant with current 

as well as practices to detect and respond to social 

Tax responsibility 
Our approach to tax emphasises ethical and responsible behaviour, and we continue to uphold a consistent tax 

handle any assessments raised by tax authorities with due 

from independent local and international tax advisers to 

FY23 FY24 FY25

a Rs 5,247 m

Rs 84 m Rs 112 m

Rs 64 m Rs 113 m

b Rs 184 m 4 Rs 250 m

1

2

Looking ahead to FY26 and beyond, we will continue to strengthen our approach to tax, ensuring robust 

a 

b  

1  

2 

20,039

(FY24: 20,616)

66%

(FY24: 69%)

1,162

(FY24: 2,358)

In FY26, we will focus on reducing complaint resolution times and complaint volumes to uphold customer 

173

Customer complaints 
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Protecting human rights
We are committed to protecting human rights throughout our value chain by integrating potential business-

30
MCB Seychelles

Our overseas banking subsidiaries undertook various actions to strengthen their 
internal controls and embed business ethics and integrity

Our overseas banking subsidiaries reinforced responsible behaviour through employee training and awareness 
and engaged with customers and communities to promote fraud awareness

MCB Maldives

M

MCB Madagascar

175

Our people

healthy and safe working environment and ensure compliance 

• Our Code of Ethics and Business Conduct

diversity and inclusion
fair and robust

grievance procedure

   

Our customers

• Our Environmental and Social Risk Policy

IFC Performance Standards and 
the World Bank’s Environment, Health and Safety Guidelines

Our suppliers
and we also undertake supplier due diligence

  

violations of the right to freedom of association or collective bargaining, either within our operations or our 

6    
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People analytics 
Number of Employees and Gender Distribution  

FY21 FY22 FY23 FY24 FY25

Pe
rm

an
en

t 
Co

nt
ra

ct
 a

 b 161 138 162 133 130

161 161 38 183

81 68 123

14 16 43 13 16

MCB Group 1,830 1,756 1,957 1,809 2,086 1,843 2,275 1,883 2,652 2,031

Fi
xe

d 
Te

rm
 C

on
tr

ac
t 

c   

81 62 100

3 2 4 2 8 12

1 1 0 4 3 3

0 0 0 0 0 0 1 0

0 0 0 0 1 0 1 0 0 0

MCB Group 54 54 50 62 90 73 99 105 134 117

Employee Hire Retention and Turnover Rate

Hire rate Retention rate Turnover rate

17% 96% 7%

20% 71% 27%

31% 90% 16%

70% 67% 55%

18% 96% 10%

MCB Group 19% 94% 9%

a

b  

c  

Workforce diversity by job position (MCB Ltd) 

 

Women (%) Men (%)

Operational Service 10% 90%

62% 38%

70% 30%

59% 41%

45% 55%

41% 59%

27% 73%

21% 79%
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MCB Forward Foundation project summary 

Sector Total amount 

with Health 
Problems

 
Online Support 52 339,564

Educational 
Support and 

Action for 
Economic 
and Social for Employability 30 adolescents

Education Tours 1,878 students 100,000

of a social worker to support 
school collaboration and parents 
follow up

9 cases referred 
to social worker 150,000

Scholarship
Tertiary studies for students in 9 students

Environment 
and 
Sustainable 

Seaweed 

10 990,242

Association

Value addition to landrace 10

20 800,000

Socio 
Economic 

as a means 
of Poverty 
Alleviation

Association 250

Oasis Shelter 11 carers 250,000

21
 

2 500,000

for Impactful 
and Valuable 

Sector Total amount 

Socio 
Economic 

as a means 
of Poverty 
Alleviation

80-90 

across two 

Terrain for 
Interactive 

Arts
educational support to 
individuals

242,641

Socio 
Economic 

as a means 
of Poverty 
Alleviation via 

Academy 

education

513Special Education 

Solidaire 306,950

farm

Sector
Total amount 
per Project 

health and 

communities

Provision of sustainable and 

9 communities 255,900

Radio School 

radio broadcasts

40,679 baseline 
learners 
enrolled

115,000
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Location Additional information

Governance 

Board oversight IFRS S1 27(a) and IFRS S2 6(a)

  

IFRS S1 27(b) and IFRS S2 6(b)

 
 

Strategy 

Sustainability- and climate-related risks and opportunities IFRS S1 31-31 and IFRS S2 10-12

and opportunities that could reasonably be expected to 
 

Business model and value chain IFRS S1 32

of sustainability- and climate-related risks and 
 

A climate scenario was incorporated 

Strategy and decision-making IFRS S1 33

 
developed tool to assess the impact of 
climate-related transition risk on our 

Location Additional information

IFRS S1 34-40 and IFRS S2 15-21

consideration how sustainability- and climate-related 
risks and opportunities have been factored into the 

Omitted 

Resilience IFRS S1 41-42 and IFRS S2 22

 

A climate scenario was incorporated 

Risk management

Management processes IFRS S1 43-44 and IFRS S2 25-26

monitor sustainability and climate-related risks and 

Metrics and targets

Performance IFRS S1 46-53 and IFRS S2 28-37

its sustainability- and climate-related risks and 

 

our direct operational footprint 

downstream environmental and 
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stakeholders, with our progress and commitment to integrating the UNCG Ten Principles across MCB Ltd detailed 

Human rights 

• 
• 

Our response

 

 

• 
• 

• 

• 

• 
• 

 

Labour  

• 

• Principle 4: The elimination of all forms of forced and compulsory labour
• 
• Principle 6: The elimination of discrimination in respect of employment and occupation

Our response

the assistance of the Employees Association to solve any unsatisfactory 

 

•  

• 
•  

• 
• 

• 

Environment  

• 
• 
• 

Our response

direct operational impacts and the indirect environmental impacts of its 

• 

• 

• 

• 

Anti-corruption 

• 

Our response

• 
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GRI Content Index 
MCB Group has reported the information cited in this GRI Content Index for the period 1 July 2024 to 30 June 2025 

Reference and response 

The organisation and its reporting practices

 2-1

2-2

2-3

2-4 Restatements of information

External assurance 

Activities and workers

2-6

Employees

2-8

Governance 

2-10 body

2-11

2-12

2-13

2-14

2-16  
internal stakeholders

2-18 body

Remuneration policies 

2-20 Process to determine remuneration

2-21 Annual total compensation ratio 

Strategies, policies and practices

2-22

2-23 Policy commitments

2-24

Reference and response 

2-26

2-28

Stakeholder engagement 

2-30  

Material topics 

2-31 Process to determine material topics

2-32

2-33

Economic performance 

201-1 

201-2

201-3 plans

201-4  

Market presence

202-1

202-2

Indirect economic impacts 

203-1 Infrastructure investments and services supported

203-2

Procurement practices 

204-1

Anti-corruption

Operations assessed for risks related to corruption  

Anti-competitive behaviour 

206-1
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Reference and response 

Tax

Approach to tax

Energy

302-1

302-2  

302-3

302-4

303-1 Interactions with water as a shared resource

303-2

303-3

303-4

Biodiversity – omitted, not material 

Emissions

 

Waste

306-1

306-2

306-3

306-4

Reference and response 

Employees

401-1

401-2 employees

401-3 Parental leave

Occupational health and safety (OHS) 

403-1

403-2

403-3 Occupational health services

403-4

 

403-6 Promotion of worker health   

403-8  

403-10

Training and education 

404-1

404-2

404-3

Ratio of basic salary and remuneration of women to 
men

Non-discrimination 

406-1 Incidents of discrimination and corrective actions taken

Freedom of association and collective bargaining 

Child labour

408-1

Forced or compulsory labour
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Reference and response 

Local communities

413-1 

413-2 communities 

Public policy 

Political contributions

Marketing and labelling 

Customer privacy

418-1

a
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I will think about something to put here
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Alignment

 
Impact & Target Setting

 
Clients & Customers

 
Stakeholders

 
Governance & Culture

 
Transparency & Accountability

purpose and is committed to 

• 

The maturity of the market for climate adaptation is quite 

• 

There were several discussions with local stakeholders 

portfolio:

our clients in their sustainability 
and transition journeys and 

sessions for clients to present 

there is continuous bilateral 
discussion with clients 

to understand their requirements and 

A few key consultations and collaboration 

are listed: 

• 
analysis process and implementation of 
the principles 

• 

• 

• 

is composed of sub-committees and 

• 

• 

• 
• 

The implementation of the Principles for 

the employees to raise awareness and 

• 
clients

• 

• 

• 
departments to achieve sustainability 
objectives

remuneration-linked practices for the 

sustainability performance is available in 

The assurance of sustainability information 

 

 

 

•  Our sustainability materiality 
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List of Acronyms 

Acronym

2e

Euro

HR Human Resources

 

Acronym

m3

mwh

OTP One Time Password

PV Photovoltaic

Seychelles Rupee

2e




